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Stern, Hawkins. "The significance of impulse buying today." Journal of marketing 26.2 (1962): 59-62. 4
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Point of Purchase Advertising Institute. POPAI/DuPont Consumer
Buying Habits Study. Point-of-Purchase Advertising Institute, 1978.

©2020 Copyright by Asia Shopper Insight Institute. Chuo University Hiroshi.N and Yukari.S



Hﬁ

y " of -, = ﬂ
. & U AR S
A . . (‘! VLR ;'.
'p B iy o
o A et e B Ritrres
/\I ' S e el *:.‘ = o
g - 5
# ] }
. > L
pe % “'n-
\
. E A':
. o

SAEH : 2020F9H2H. 380 (2HMR)

m GRAEGH . VWRIFOEEERR

B EURE 108 (BEH58) 20005508FTO— %zt (#R57)
Mo TEHERRICRIEURTS (R5Y) BENSDIERE (1R5T)

B HERAEOEEL. EEIAKGE

B FEFLE BT ISAY - LI-5— IASZEED LEWIZLTESS,
D&, FRRINA VAT ANEDENE. IFEELEIECLDT IR
11— RABEZEMID (1R5T)

B XZ1— (BWWIT7—V) FHBHEREIRZS. 6

©2020 Copyright by Asia Shopper Insight Institute. Chuo University Hiroshi.N and Yukari.S




B2 [FAEOEIE
{Eﬂ'\J]
. HEEOBETBLRIEEHRT AR L THATS
2. IEETEMEE. BIE. GO, MERORIBLOBFEASNMILEY

—POP, 7ei5. #l. /\wT—JRELFBIA 7 ADE Rz R
FEETHEE 2/ E I/ (Bom) ZRETID
3. FFETBIRBE(CHIID6IZDRUBOARERICOWVT, DR BDIRET 2H 73D,
4. IEETEHIBEORKE. BERER (TR) | &8F/\M7ACMA. ENzleEITSD
hasRZBASNCUIZU,

©2020 Copyright by Asia Shopper Insight Institute. Chuo University Hiroshi.N and Yukari.S



FESTIBIEE B (CEH I SaiEDE A

[ BIE (5518) SRH1/NA T R ]——> JESTH B B
1

[ B (TR) [ﬁﬁ..,gﬂgﬁstem] JFsHEIRRE(CBI T BN
: 6 DDARER
RUB(E 5Nk BUHL

Kool B[R

l
[ B (R%1S) J

okl A 7 XX R%F

©2020 Copyright by Asia Shopper Insight Institute. Chuo University Hiroshi.N and Yukari.S (E@Eé'f%(&r ¥




BUWIITEITOLIEERE (\17R) #iRS (EHE)

[Buying Impulsiveness Scale]
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Rook, D.W., & Fisher, R.J.(1995). Normative influences on impulsive buying behavior. Journal of consumer research, 22(3). 305-313.
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