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The methodology of Shopper Insight
Research
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Qcl Pan-Asian Consumer Segments 52

UNIVERSITY

ASIAN CONSUMER INSIGHT

Inner-Directed Traditionalists Outer-Directed Strivers

19% IDTs are religious and believe in 29% They are lower in education and
Islam, Christianity or Buddhism. They income. They care about work success,
are more thrifty, less materialistic. materialism & fame.

L v ';. . ‘- \‘ """""‘_
Mainstream Asian Values Survival Oriented

39% Higher in education and income. 13% They are older and lower in
Prefer international brands, like to education and income. They are also
enjoy life and not worry. financially anxious.

43nd June 2016 International Academy of Strategic Management Roundtable



H 1 ANYANG
Q%! segment Percentages by Country & X3¢

AsiaN CONSUMER INSIGHT

InnerDirTrads OQuterDirStriv MainstrAsVals SurvivorQOrientd

1 2 3 4 TOTAL
All Asia Segment % 19 29 39 13 100
Hong Kong Segment % 2 22 60 16 100
KOREA Segment % 2 11 54 33 100
JAPAN Segment % 0 3 28 69 100
SINGAPORE Segment % 18 14 49 20 100
CHINA Segment % 2 25 70 4 100
INDONESIA Segment % 52 16 18 15 100
MALAYSIA Segment % 30 20 40 14 100
PHILIPPINES Segment % 53 19 22 6 100
THAILAND Segment % 63 16 13 7 100
INDIA Segment % 15 59 20 6 100

22nd June 2016 International Academy of Strategic Management Roundtable
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ABC ANALYSIS BY SKU(Top Vol. Sales 20)
STORE:20=SC0OTTS
PERIOD: 201456 A14H —2015F8 A15H

SKU Code Sk Name Class Name Unit  |Ynit Bhare| olume |Vol Share| Linit Pl| Yolume Pl |Ave Price | Discourt
2012205000000 | NIGIRI SUSHI SET 1 NGIRI SUSHI 72431 10%| 575775 12%) 4762 | 378581 | 795 | 957%
2012047000000 | SASHIMI MORIAWASE | SASHIMISUSHI 194750 03%| 448134 09%| 1280 | 29460 |23.01 a16%
2012200000000 | SUSHI PLATTER NGIRI SUSH 100951 14%| 316429 07%| 6637 | 20802 | 313 | 854%
2020730000000 | PORK BELLY THIN AUSTRALIAN PORK 28,539 04% 138993 03%| 1876 9137 | 487 | 945%
2000101000000 | BROCCOLI AUSTRALIA | IMPORTED WEGETABLE | 37295 05%| 1299852 03%| 2452 8544 | 348 | 825%
2012306000000 | AVACODO MAK] MK SLSH 16,871 02% 117489 02%| 11.09 7724 | 6896 | BHO%
2020742000000 | ALUST PORK MINCE AUSTRALIAN PORK 264641 04%| 108749 02% 1740 7149 | 411 785%
2012305000000 | MAKI SUSHI SASHIM SAKU SUSH 18965 03%| 106680 02%| 1247 7013 | 563 | £586%
8888328296015 | YAKLLT MILK ASST YAKLULT 32,298 05%| 98243 02%| 2123 6459 | 3.04 0.3%
2020800000000 | T's HNY BAKED HAM TIERMEY 3 PROC MEAT 18185 03% 93,232 02% 1198 6129 | 513 93.8%
2001114000000 | PHILIPFINES BARMNAMNA | SUNNY FRUIT PROMO S7hs4 05% 91,324 - g —
2020603000000 | CHICKEN B/LESS LEG | CHICKEN 22,0421 03% 87,046 .

8887476851652 | ISETAN FRESH EGG LOCAL FRESH EGG S0000  04% 74,840
88BE316200462 | THYG KYULRI JAPAN | MALAYSIA VEG 18125 03%| 66,866
2000114000000 | GARROT ALUSTRALIA | IMPORTED VEGETABLE | 28387| 04%| 58897
888R003326768 | GH YELLOW ONION MOMCHILL LOGALVEG | 24524 03%| 54665
8885003326751 | GH SPRINGONION200G | MALAYSIA VEG 19914 03% 51,340
2000112000000 | ICEBERG LETTUCE IMPORTED WVEGETABLE | 19,700| 03%| 50457
8888200702816 | ICE MOUNTAIN 800ML | MINERAL WATER 500200 07% 487293

OMEGA EGG E'S LOCAL FRESH EGG 15,066 02%| 27069

B88/476880334
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