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So, you want to do business in Asia...
EIR. HREFTITTESRRELELDD...

With its sheer size and growth,
Asia must be an easy place to
sell products and make lots of S
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Powerful Ideas
KTINETAFT

“Ancient differences in national tastes
or modes of doing business disappear.

Theodore Levitt

The commonality of preferences leads 1025 - 2006
inescapably to the standardization of
products, manufacturing, and the EBI DL HDIBLWOE IR ADENHEC
instituti f trad d 7 RDDDHB. FHDIET1T11E(E, Wi
INstcutions or traae and commerce. | SREYICBLS, . AEE . OB (O
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Powerful Ideas

-
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POWER AND 54y

“In a borderless world, trade figures

are literally meaningless... Kenichi Ohmae
1943 - present
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Powerful Ideas
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“l actually found India and thought many of
the people | met there were Americans.
Some had actually taken American names,

Thomas Friedman
1953 - present

TAIHRERICA > R RO 22T

and others were doing great imitations of S ADBUET AN AL B =
American accent at call centers and American —EB(FERCT A HDZ B ZEELT

W ABULEZL BOANYIRITTS
NTOTAUNDESRAFT Iy —
WE2A=TOT7XINDT ) Nelsd»
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Questions to Seriously Ask Ourselves

F-bEBICERIcERh5

Is the world really “flat™=
and “borderless”?
Have markets become

{“" I b I”? HREARLIZIISvR I TITR—L LR 1O ?
g ODa - miBEr s o—/ L IZiE->TLNADH ?
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The Hard Truth:
Markets in Asia are stubbornly different!

STHHER
7T OHiGEHETERERLOTVS

You need Asian Consumer Insight in order
to successfully penetrate Asian markets
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Why Globalization of Markets Hasn’t Happened
REHEOT 00—/ UM EAE O TLRLDN

e Cultural and structural factors prevent deep

local penetration by so-called global brands
AL B IMEENRER (&, Whw350—/ULT 5> RICE B TADEMRAZES

* National aspirations: Even as emerging markets
mature, they are richly different in character

from traditional developed economies
EISROBL : FEBSERIE ISR EEL GAZ SN RS

* Unfulfilled local needs give rise to competition

from local or regional brands
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Here’s some proof
CZICVKDON DEELA D

Pan-Asian “WAVE” Consumer Study:
Asian Marketing Trends and

Consumer Insights
VITEEE "WAVESHBEERE  7ST7ON-TT1> ) EBmEHBEE DR
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The Pan-Asian Wave Survey

6873 respondents studied across 10 markets
EIEE(E. 1007 LD,

® ‘e (€=
N

Japan South Korea Indonesia Malaysia  The Philippines

*-. 777 | I ‘
— =

China India Thailand Singapore Hong Kong

Representative split of the normal populations and aged between 18-64 years

Data collected April —June 2013.
RERMEDHD18~ 64 D—AEFENS. 2013F48 ~6ANE2NT—4
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Wide Disparity in Values
MEBOE e

mems ALLCOUNTRY s KOrea — ss===Japan  s=s===China ====Indonesia === India
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Attitudes towards Group and Society
I —-TEHRITITZREE

s ALL COUNTRIES s KOREA s JAPAN
s CHINA s INDONESIA s INDIA
3.4
3.2
3
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2.4 -
2.2
2 T T T 1
Agree: Like to Important to Agree: will Agree: Concerned
help do something sacrifice my relationships about Social
community, for good of self-interest  with othersare  Problems
even if take society. for group. more
time. important.
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s ALL COUNTRIES e HONGKONG . MALAYSIA
s PHILLIPINES s THAILAND s SINGAPORE
34
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Agree: Liketo  Important to Agree: will Agree: Concerned
help dosomething  sacrifice my relationships about Social
community, for good of self-interest with others Problems
even if take society. for group. are more
time. important.
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Attitudes towards Traditions
{GHREICT I BREE

toe

s ALL COUNTRIES e KOREA s JAPAN s ALLCOUNTRIES e HONG KONG . MALAYSIA

s CHINA s INDONESIA s INDIA s PHILLIPINES s 1 HAILAND s SINGAPORE
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3.2 \ 2

3 / v’ 3
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2.6 - 26 \\
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2.2 N\ 2.2
2 T T 1
Children learn: Agree: More Agree: Make my High Religionand 2 ' ' '
. ’ ) ) ) o, Children learn: Agree: More Agree: Makemy  High Religionand
Obedience. important duty parents proud. Tradition . . o
Obedience. important duty parents proud. Tradition
than own
. than own
enjoyment. .

e . o . enjoyment.
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Attitudes towards Gender Equality
BLFEEHCOVWTOREE

s ALL COUNTRIES e KOREA s JAPAN s ALLCOUNTRIES e HONG KONG . MALAYSIA
s CHINA s INDONESIA s INDIA s PHILLIPINES s THAILAND e SINGAPORE
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Agree: University education more  Agree: If woman earns more, cause Agree: University education more  Agree: If woman earns more, cause
important for boy. problems. important for boy. problems.
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ACI PAN ASIAN WAVE STUDY

The study covers 10
countries in Asia
comprising a mix of
developed and
developing economies
together representing
3.32 Billion peoplein
Asia.

The study captures
consumers’ current and
future consumption and
behavioural trends. The
audience of the study
are marketers and
strategic planners
looking to better reach
consumers in Asia
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DEMOGRAPHICS

10 ASIAN COUNTRIES

China, India, Indonesia, Japan,
Korea, Malaysia, Philippines,

» Ay )

N S N e N N N S,

5 KEY MARKETS

Ho Chi Minh, Jakarta,
Bangkok, Guangzhou & New
Delhi

U S Y N N . N,

-~

P

ingapore, Thailand & Vietnam |
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26,800 PARTICIPANTS

/
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SEC Higher disposable income, can (

afford to direct trends

/
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10 KEY MARKETS {

China, India, Indonesia, Japan,
Korea, Malaysia, Philippines,

Slngapore Thailand & Vietnam
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KEY FINDINGS

DIV RRAERER DD, BERAA-SOHE FEROBYHEROEIE

Perception Future Food
of Health Body Image Consumption

and Perceptions Habits
Wellness

Al Doctors & Future of Acceptability Futu.re of
E-health Techn_otlogy- of cashless Sustainable
assiste : :
; : transactions Consumption
technologies Shopping P
AIEEIEE-healthFitT  SavE> T OTIB-FEOM  FrvP 1L AEEIOER Bitalgei BB ORK

Future

Global Vs Uses of Apps Technologies

Local Brands Acceptance

J0-)Nb vs iz I 5> R FEROFZIMDZ T AN

Digital World
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1. In your opinion, what are the physical

indicators of being healthy and well?
DRIZORERCHVT. EREFBOYVIIER ISR TIH ?
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Top physical indicator of bemg healthy and well

No illness/do not fall sick easily is the core |nd|cator of being healthy and well across all
countries, except China (Top: Good Skin Complexion).

IRSUSBVIRSUCBS BN LS PEZFFCIRNTOET. BERTHR CHhILDRERBDIIER CTHD

22% Smart = Healthy
SEZX — f#ps

20% Long life
EL

(0]
6 1 A) No illness/do not fall sick easily
FRUTRL VTR SKUTRSIRO

3 2% Good skin complexion

RUVEEE .
13/) Goodlooking
e SRIEEDRE
30% Well-shaped body
Z =T
=R SR 13% Able to work long hours

RULEFRIEIKCENTES

27 A) Beingactive

TO74TTWBE 1 3 % Easy to relieve stress

EIEEICZA L RAZF5 TS

11% Lookyoung

2%

24 A) Toned bod¥y

Y

23% Sleep well

0, .

F2L\BEEER 11 A) Clear definedmuscles
EL VAN

Overall % of respondents who ranked that item as one of the top 3 indicators of being healthy and well
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For Males: Top physical indicator of being healthy and well

" CHINA ) SOUTH KOREA e ~N
e - No illness 71% JAPAN
[V)
| EZ?I‘?;:S': complexion | gz; "Good looking | 47% No illness 78%
Being acti 57; Being active 55% Sleep well 58%
eing active ° Being active 47%
\ J L )
( INDIA ) VIETNAM
1 0,
Being active 64% | \7\/1” Izﬁjsed body | g:;
|Well-shaped body | >4% Being actFi)ve ! 49‘%:J
Smart brain 54%
\ J
THAILAND PHILIPPINES
No illness 80% No illness 79%
Being active 48% b Being active 51%
[ Well-shaped body | 43% : ‘a Smart brain 49%
MALAYSIA INDONESIA  sinGapoRE
Being active 59% Noillness 74% Bei ti 61%
Sleep well 589% Smart brain 59% €Ing active >
P ° Being active 51% Sleep well 37%

.

% of male respondents who ranked that item as one of the top 3 indicators of being healthy and well
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For Females: Top physical indicator of being healthy and well

" CHINA ) SOUTH KOREA (IAPAN A
| Good skin complexion | 71% No |IInes:s - 750% No illness 79%
Being active 63% |Good skin complexion | 56% 0
No illness 54% Easy to relieve stress 50% Sleep well 61%
? | Good skin complexion | 51%
N\ / . )
( INDIA ) VIETNAM
Being active 65% No iness 70:/3
Smart brain 56% | Well-shaped body | 56%
y Sleep well 53%
|Well-shaped body | 51%
- J
THAILAND PHILIPPINES
Noillness 76% Noillness 84%
Good skin complexion | 59% s Being active 56%
oned body | 52% " - ‘%{ Smart brain 44%
MALAYSIA (¢
No illness 78% INDONESIA ZINfAPORE 83%
Being active 66% No illness 71% |0I ness” oo
S| Il 57% Being active 51% Sleep W? - 68%
eep we ° Sleep well 50% |Good skin complexion | 61%

.

% of female respondents who ranked that item as one of the top 3 indicators of being healthy and well
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Associating ‘Good Skin’ with Health
RERRCT VL IOBLER

i S
JHIJEIDO

heCollagen .
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Collagen Drink
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ELLNESS SMOOTH'D O

Reactive Collagen
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Health as a currency
TATEL TOFRER

Health is a new
tatus Symbol

RESHLVIIOSMTHS

@ hadyanbena Follow

23 likes

hadyanbena #2009 #2015 #muaythal
#thaiboxing #mma #indobarian
#calesthenics

windasasmita Sentil jg nih yaa b2..
@dhenytrihandoyo mah stocknya dr nenek
ampe bocah jg uda bnyk, benaa.
hadyanbena Kalo di sentil @windasasmita
mah sl @dhenytrihandoyo rela banget
ko.haha, @dhenytrihandoyo mah betina
mana aja ada.haha

nikenratnasiwi Haaall bulattt
hadyanbena @nikenratnasiwi hai
lingkaran.haha

denyarsania kempes......

hadyanbena @denyarsania kaya ban
gw.haha

denyarsania gak kuat liat yang atas,
uuuhhh @&

adindajacob Gembrot

Log in
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Health Products Marketing in Asia: OSIM

TETDNVARGEY—T 7427 + OSIM

Al hing feeli
Chat - Coffee - Massage th'::‘tl’cs ;:genj:;:gle!

uSoffa Petit uAnge' i@ :E

The World's 15t Sofa-Tranzformer

The World's Most Advance Leg Massoger =
i ==

ulLoveunz¥
Love The Experience
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2. Are you satisfied with how your
body looks?

MBIENEDRRICR ZDDMNIDONT. HRTE(EEELTVEIH ?

H
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Greater Disparity between Perceived Current and

|ldeal body Sizes among the females
L OFRBEIBBORT (A LEDKERIEE

Increasing in Fe ma I esS Increasing in body
body size (1 to9) size (1t09) M ales
7 7
Current body Size
WEORTHA4X
Current body Size 6
> ""’___——————’\\\\\—””,/’/’--._—_——--~
.t
© ° >
o Ideal body Size
.2
e
- 4 4
o BABHBART (YA X
G Ideal body Size
3 3
o S e 2 C > CHR Q&
. 5 . . N N & ¢ X N
& PSS K O I R R SN e
AV R ARSI P R &L & ®° RN ¢
g JROINS IR S 2 PR
C.)
Perceived Current Body Size (Mean) — Perceived Ideal Body Size (Mean)
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Even among those who are underweight

RUVMEAED AL TEZXE., EOEERTEVLERED
Females snmur, e

Desire to be
Country slimmer

China 44.3%
Japan 42.0%
Thailand 39.5%
Malaysia 31.1%
Singapore 26.9%
Philippines 26.5%
India 22.4%
South Korea 20.0%
Indonesia 19.7%
Vietham 16.7%
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A4 Size Waist Challenge in China

PECHBFDAGYAXVIAN YLD
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http://www.dailymail.co.uk/

In Japan...

World news

'Many suffer but no one talks about it":
therise of eating disorders in Japan

ZDANEFEUVATWDH, SEHENICOVTEESRL | BRICEIZIEREZED LF

Enormous cultural pressure to be thin and a lack of support for
mental health issues has left people struggling

vvvvvv

BEADZIEDORING AR ZHLHTNS
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3. Ideal Eating Habits in the Future

'I_j'ﬁ%o)iglu\ﬂljhﬁﬂzlé
If time and money were not an issue, | would...
RFfEIEBENRIRE TERVRSIE, FAlL...

I nEYEEETZ  Consume more fruits
$OZADEFFZHEISD Consume more vegetables.

R THDH L 2RI I

BEmOINNEFIVITS | will check food labels to make sure it is healthy.
BERBPIEPLEZME  Spend more time cooking healthy dishes or recipes.
FRDICE IR BT

I OEBEREHEET3 Consume more organic food.
FULWREEDPLSEZEBDIC  Spend more time cooking new dishes or recipes.
K2 &Y .
IO EEEET2 Consume more meat or fish.

INZOERWILRIER YBT3 Consume more international cuisines.
EIDZADK, SvHA4EPLNZ A% HETS Consume more rice, potatoes or pasta.

Bl EmELIDIEZE(CHETS Consume expensive foods more frequently.

LDZADIURT NE, Consume more crisps, wheat and rice snacks
KORFVIEBND PS, :
LZRII AN IITESRIENDT Have more meals at restaurants and cafes.

SDFFEINTE DA PRV HHETS Consume more fine wines or spirits.

Consume more cakes, biscuits, sweets, ice cream or chocolates.
IDZLDT—F. EXTY
BEF. PARI)-Lk
FaaAL—-bzEHEIS

Consume more canned drinks
SDZLDEOERR 2 HE TS

H2ET7ANT M HETD

Consume more fast food

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

m Percentage
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Energy Boost

IRILF—DIEE
Regardless of which product/method consumers use to boost their energy, their biggest expectation
is that such products/methods meet their energy needs. The taste of these products is more
important for those who are likely to consume sweets, snacks and caffeine

HEEN IR F —ZIEESEIDIMERIT IR R/ TTECINIDST | RARDEIFH I EORE/FFEN IR F - OFBZ/BITI L THD.
INSOREOIKL. BEF AFY) I ZBIT DL OBBER(CEOTINEETHD

Natural Booster Sweet Tooth/Caffeine Nutritional Supplement
BRI Booster Booster
HkENTTA D8 REHHERmOIEIE

Top 5 Expectations of Energy Products
IRIF-ERORFI TS

1 Suit my requirement of 1 Suit my requirement of 1 Suit my requirement of
energy intake per day energy intake per day energy intake per day
1BHHOIRIF—ERECEDES

E Nourishing functions (e.g. E Tast E
good eye sight/clear skin)
B KEtEE (FIZ(E RIFeR/ERZAN E
Nourishing functions (e.g. B Tasty
T: N
sty suva good eye sight/clear skin)

Nourishing functions (e.g.
good eye sight/clear skin)

Provide long lasting Added functional, effective
N p— Consume without worrying ingredients (e.g. collagen
about side effects

/ginseng/ zinc).

Provide long lasting : :
energy E Provide long lasting energy

Made from organic

ingredients
ﬁt%!%ﬁ&iﬁtt%tb\é
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Case Study: A Popular Health Tonic in Asia
J=ARA374 : PTOTVDAKBERE =Y

Essence of' /" £
Chlcken

BRANDS'

Essence of
Chicken
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4. When you are seeking medical help,

would you prefer
DRIEDNEFZMENIZRDDEE . HIRTZDIFHE ?

L <
4
-~
Y, \
g L -

Human Doctor
ARBDERM

. H
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Preference to Human Doctors and Al Doctors
AN DERTEAIERTDELF
Asians generally still prefer human doctors. Developing countries with relatively poor access
to doctors appear to be more open about animated doctors.

77 NE—BAHRREL TAOEEZIFE . EEAOTIEANERNA+DRFEFER LEE 7ZA-23aYOERCOVTEDA-TIRESE

[
AIDEEFEZ I ANS S ARIOEEEET
w Openness to Al Doctors ”‘ Preference for Human Doctors

100%

4'!'“,""1,4&4'4?,
60% Ti!-%'--“

s = = A
40% TTTT_

20%

India Vietnam Thailand Indonesia South Korea Malaysia  Philippines  Singapore Japan
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Telemedicine is helping people gain
access to quality medical resource

ERERIEOSERERAOTIEAEHITNS
™ RingMD, a Singapore based

\ startup, facilitates online patient-
. doctor video consultations in
developing Asia markets including,
Pakistan, China, Thailand, India,

Philippines and more.
SRS BRINGESR(E, /{F25>, HhE, 44,
AR, HUESREDT ST ERBEIE T ADF1U(CLD
BE-EELOCTAMEREFHIILTLS
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Meet Robot Xiao Yi, the world’s first machine, who

passed China’s National Medical Licensing Exam
PEDSEEY 51t ARBRCATEUE R OORY M v (-

In China’s first Al-assisted treatment centre at Anhui Province
ZEAEAOBPEHDAIZIEBEL AT

L NANYANG
- | TECHNOLOGICAL
=) UNIVERSITY

SINGAPORE

INSTITUTE ON
AsIAN CONSUMER INSIGHT




5. In-store or online?

ROLEX

DATEJUST 41
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Channel Preferences for different Product Categories

Do you prefer to do shopping for the following categories in-store or online?
ERBZREHTIIOFrORIERE  ROATIUDSIVESI T [BREAS T DEESHFE ?

Consumer Electronics

Beauty & Personal Care
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Enhancing In-store Experience sEhgsozs

Competitive pricing is the key trigger in developing countries like Singapore, Japan & South Korea.

Well trained Sales Associates can help in-store experience to compete with the convenience of online

shopping. 3> HR—ILOLSHBREEE LEPHA, BETE. BEH0OHIMMHSSENEBERBRERS
LN E— VATV IV AT oD OF B BEET Bl DIERRERE ZIET S

e In-store Wi-fi >S5 1pEIRRARER T R hkaE e Aninvitingambience  HMRFHES
® Ability to check online stock availability o Ease of checkout BiEDLTE
Sales Associates with a deep knowledge of the product range Convenient return policy (&R BRI —

o Competitive price compared to online purchases  £—/VA- 7Y T/ VIR EEBEIDZRVFHER OTVS
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In-Store Experience Matters
A YA NPAER T ORI

.4

.
& /]

Hosted By:

@]
Q( :l YT NANYANG
« | TECHNOLOGICAL
INSTITUTE ON % UNIVERSITY 40

AslIAN CONSUMER INSIGHT ~” SINGAPORE




Technology-assisted shopping
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Substitutability of Technology-Assisted Shopping for

traditional shopping
GRS AVE ) DI DIRISZIR S AvE > I DB
Technology-assisted shopping (TAS) in terms of 3D virtual fitting room, touchscreen kiosks,
mobile apps etC 3p)¢—Fp), JqyFAS I, FYFRII—SAARYD, ENANTTUREDRATZES WESY (TAS)
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6. Payment methods
ZIVDFE

Card, not cash, is king in South Korea

A cusome in Saing msking payment by phons Ohiea hac &85 millon modiie paymerTt s st year ST PHOTO: LN YAN LIANG

South Kores g mace Wi cash

Cashless pavments are growing in Asia with consumers lured by an increasing array of
services, from smarcphone payvment apps such as e-wallets to stored value cards and
cheap online interbank transfers. Many like the comvenience and safery of noc having to
carry cash. But the growth is not universal, and, in some countries, cash remains king

because of fears of identity theft as well as the lack of infrastructure and lack of Central bank reducing paper money and coins, aims for country to go cashless by 2020
knowledes of the dgital world.
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Percentage of respondents
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Online Shopping Payment Modes Across Asia
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Case study: Airpay Thailand

TN o T

ls W o

§=. AirPay (apout AiPay Card How to create a card How to use the card Promotion online shop frequently asked Questions

uoUWAAGL

How to create a card

2. Click the "AirPay Card" menu 3. Enter the English name you
want to appear on the card and

onen TRUEH 5| e Iy

< search AirPay Card

AirPay TH
‘Apay Private Limited
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Acceptability of cashless transaction

in the future
FEROFvy> 1L AHBE|I 0= (T AN B gEE
India [ 32%
Vietnam [ 71%
Philippines | 71%
Indonesia [N 76%
Thailand [ 70%
China | 80%

But, low networked
countries are more eager
for cashless

transactions.. Valaysia [ 72%
2y hI—IOEWVE 2 (F. Fry3 1L REREIIC south Korea [ 65%
LR THD

Japan [ 24%
Singapore [ 59%
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7. Global vs. local brands

J0—JULA—H—D5DEADIESF
RIS i PREFERENCE TO BUY FROM GLOBAL
R e &% MANUFACTURERS

Ny

—— 93% — 88%
_._.© BABY FOOD / VITAMINS/

FORMULA SUPPLEMENTS

BABY WIPES / FEMININE

92% (@) 86%

A
N

DIAPERS CARE PRODUCTS
0 0

89% 85%

ALCOHOL - ENERGY /

BEER / WINES SPORTS DRINKS

Source: Nielsen Global Brand-Origin Survey, Q2 2017
Copyright € 2017 The Nielsen Company (US), LLC. All Rights Reserved
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% of Asians who Prefer Local Brands across 15 consumer categories
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Case Study: Bata Shoes

<8

FORMAL SHOES SANDALS

LOAFERS & MOCASSINS SNEAKERS
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8. Future Technologies Acceptance
TFROBAMDZT AN
Technology is changing rapidly. How accepting would you be of the following scenarios?

B3 RURCZIEL TWS. HBTZE AT O FIAZEDLICR T ANSH ?
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% who chose somewhat accepting to perfectly accepting

B 3D printers will become a common household appliance thus greatly reducing the need for physical delivery of products.

m Virtual reality technology will advance to the extent that there is little difference between touring a place virtually and
actually physically touring it.

Mobile devices will be replaced by Internet-connected devices embedded in the body.
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Use of Technology

4D B
It’s about touching the hearts of

Asian consumers

TNETSTOHREBBEDDICHINDE
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So, again, you want to do business in Asia...
EIR. HREFTITTESRRELELDD...

Do you have what it takes?

ZDIZHIIFETHAE RO ?
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What it takes is not free trade agreements
ZNIXBEHREBESMIE TR
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What it takes is not superficial localization of

products or campaigns
WMEBETDEF BHEPFrIR-D(CHI G RFEZ S XD TE TR

' (Cartier

NEVER STOP
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What it really takes is...
ARICHERDE...

Deep Asian Consumer Insight
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Good Luck &
Thank You!

Disclaimer & Copyright Notices

Copyright © 2018, Institute on Asian Consumer Insight (ACI) and/or its affiliates. All rights reserved. This document is provided for
information purposes only, and the contents hereof are subject to change without notice. This document is not warranted to be error-free,
nor subject to any other warranties or conditions, whether expressed orally or implied in law, including implied warranties and conditions
of merchantability or fitness for a particular purpose. This document may not be reproduced or transmitted in any form or by any means,

electronic or mechanical, for any purpose, without our prior written permission.
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