SHIEE 4 EASITEZE & R 2 < sratsc

T—<1)
[R—/N\—T—/ Y FDIEETEEBE DFEELFTIZD IR RIS ]
17:00~18:20(FT14ADvLa> DA F)

KARPHLY - R B
TOTAVN—A A MRS

=

T—<2)
[ Ry RDOEmM/NTEEDZEE B
18:30~20:00

RKARIEX
ER=#fm xR CEO

Copyright by Hiroshi Nakamura and Yukari Sugimoto of Asia Shopper insight Studying Group



ASITFZES 20214F10A20H @3 KFH{RET

<

OOOOOOOOOOOOOOOOOOOO

STRATEGIC
MANAGEMENT

S5HiEE4

A

ASIR T4 Ay 3y

-JEFEEREZEHAT-OHOIZIE-

Si

Asia Shopper Insight Institute

TP avINs—A A RS

https://asi-inst.org

Copyright by Hiroshi Nakamura and Yukari Sugimoto of Asia Shopper insight Studying Group



MANAGEMENT

TAARNYa/NcHT=>T

Copyright by Hiroshi Nakamura and Yukari Sugimoto of Asia Shopper insight Studying Group 3



<3y \—%%E (Traits) >

FRIEEENZNEE

BOANPTEEFE

BT HELATNIEE

R F)) 18 K B (SensationSeeking)

HEE}BEMIEWEE

BEMGAIVESHNEZOA

T

X~ T4 R
(LLTYk, B, 18—, {fitg, POP

L&

HE, FY, etc.)

=

< B8 B (Motives) >

BELVIDZELSZEEL

BLVYIDO#eEtEE

BEDROT«TEHEREER

MANAGEMENT

BAEARME(EHEE) CAEERE < sisic

HIL\%HI\47X>
DT AV TR, QEHMEMIMR, @TL—3IT %
%, @/\D )‘jJ% @7/jjlj/7 @*E%@JE_ @EEIEIL,\
[/ 7 R, @& 1L 52 %Netc.

ROTATHERAT

@ﬁ%a?é
AR RER{EIE HRE=Y
7 avkO—)L 4 (EFEEgE44T) o SEEERD
(Impulse Buying) HFF—
FHTTAITHEES
TEEEE (B~ =z
mfgﬁg;ig) " JEERAYILT 4

\ 4

\ 4
HREZEME P KIEER

HFR) lyer,Gopalkrishnan, R., Markus Blut Sarah Hong Xiao,Dhruv Grewal(2020),
Impulse Buying: a meta-analytic review, Journal of the Academy of Marketing
Science, 48.:384-404. % 8&ZfE R

Copyright by Hiroshi Nakamura and

ukari Sugimoto of Asia Shopper insight Studying Group 4



SHE/FEERE (FRRE BOBE

FIHEHITL TSN EKE100L9 54, JEEHEEE OBk (A3
Expected Utility) 0CEIFIZETEEE LUSL, £, XHLWEFIZIETT 5. —
7. XHWREIZIZRNC RADENELLES.

STEREE/FESTEER N ORIEE (Fi19E)
HIZER : 2021/6/13~14, #ERE=74 4,902

115% 113%
105%
100%

105%
. 100%
100
° 98% g7y
95%
90%
85%
30%

RE&(E (HWE) TREE (R FL2R)
BT eFERBE e HEEEE e LPTHUXHW

Copyright by Hiroshi Nakamura and Yukari Sugimoto of Asia Shopper insight Studying Group

110%

103%

NAIG SN IHO DR SHISVE =W
O (ODRID~NAR)SSHX-wmAH (JE

(&)



Srm

OOOOOOOOOOO

EEIEF LB/ EBE (HBBE) OReg i

FAHEBREIIBEIEFORFICRETHMEAAHD. av/\—IE, FIEHE

LTOWV=BmZEAL. TORICEABBEBREZITOERLHS.

EENER U ETE/FFETE SR Bl 2K
30 FIFER : 2019/10~2021/6 SM 2 [E&H(ET4 BT 7 RFAE)
N =&H8151, FEEtiE204

25
nFHERE m I EEE

25
24
23
22 22
21
20 20
1 1
17 17
6
1
128 1
‘ )
‘ ‘ ‘ |
| |
| I I I I I II II

1 2 3 45 6 7 8 91011121314151617 1819
BEIEF

Copyright by Hiroshi Nakamura and Yukari Sugimoto ot Asia Shopper insight Studying Group

2

o

1

wn

1

O

o

o

NAIS SN SHO O D S IS VD] — o &
O (MPRm~HR) ST SHI-wH (JE

(o)}



SHEl/JEETE DB B R B 0 RS < ;iratecic

BV DFTIGZZHITLTOSRDOKZ100EL-FOETEEE DER A DK KZE

}E'lﬁ'd’ét HUIDRABE (BIZOW=bEBALI ERLEI 2oL EDRE
A ETLHEE) DEKRENAS ARNVREDEL. HUTUANEVEEFREREZIRRAL

TLWAAIEEMEAE L. BEICHE TOEmDBRNENERTHAH_LEZTRLTIND.

BE 2 A 7TRIRRIEER) FREE (RFLZR)

> H
BIE H:2021/ 6 /13~ 6 /14, 1KEREE =74, 4,942 %; f}j
125% 7% h
119% 7L
120% m REE (B &
115% A AREE (R FLR) 112% 112% ® T@
110% 106% *ﬁ
5 104% m 2
0% pomaon A
‘ . 7N
95% o ”"’ 7
90% )le/ Y
85:/6 Eo 20
80% o 4 21
R o f N 7
5 23 - o & .4
@ 3 ‘J ~
* .a"‘ PN \x"“n oF 5 B
A ’i‘ﬁ @/ K . & &o \[’J ;%,
& K K 1
[a]

Copyright by Hiroshi Nakamura and Yukari Sugimoto of Asia Shopper insight Studying Group 7



MANAGEMENT

FaARNYay - F—2E9N—T

Copyright by Hiroshi Nakamura and Yukari Sugimoto of Asia Shopper insight Studying Group 8



FARAYL I T— L E TS < GTnTEsic

TARAY AL - T— EFFE
DBEFFRBEDCR LIZGHEERXFETESLN?

2)EEHEBEZSOA=HIZ,. EQLILTHENTIERII ?
-JO07LA47 Ok

-EHTG., - TURES

-mETaE—3

JEEETOE—3a

JESNDAZIA=H— 3y

BNV —UE

NAUTAURART (YR RA—/N—1E) Tl EEEES IR 4E
TEM?RETEHEITNIL. EDISLIFEMN?

RS - 17:45~18:20

Copyright by Hiroshi Nakamura and Yukari Sugimoto of Asia Shopper insight Studying Group



¥
b

TARANY 3T IL—T (FE4EASI

MANAGEMENT
HEENE IR DN—TAYN— () HHs

o 7JZI“>( B> M) —TEZE, 547r/, YOIk, BRIV
A

1 A

A , 23, %ﬁath—dvlkaié B, &=H
~
5 = ] — = ,~ H N =
PN YLT, INAREBOK, ER-IT12UX, JLIGJU],
S j WS MDON, LTV
3 C 2 N Koz, YON-J-X, 2Yh>, \=525992v)(
g >, REEY, wIA\U1-FER
J
4 D 7 A U7 IENNE DSk
v

* ZOOMAZERFCH I U TOEBDICHBEZELTEE W, JL—I7I My ERTE
BFCAERALEY.

x F—hB+TEZ+KSZ (F : A-ASIHAES - i)

kT4 ADYVIayREHEAHUESEVRL EITET,

Copyright by Hiroshi Nakamura and Yukari Sugimoto of Asia Shopper insight Studying Group 10



MANAGEMENT

BEDTF ANV F—2EIN—T

J

Copyright by Hiroshi Nakamura and Yukari Sugimoto of Asia Shopper insight Studying Group 11



27 . £ 3[EASI

=

'JIUA —\® - : N . — _ CHUO GRADUATE SCHOOL OF
RECTAARAAY AV T—X <(%KFN‘QTEEEL§

DR YPRA—N—ETHRTEOIN? BEREIEDEEN? RIEFARIEDEEMN?

2))TILIEEHERA YR R—/IN\—DEAEFRIT A L=FvRIL-3y/\—[L5FE L
SOW(AAYILT«). FIFEICEENT H2H 72

) A L=ZFrRILLIAYN—FTEDESIETATREIAILPEFEE>TLNSEMN?2 VT )L
Fo L)L uIN—LDFETA[ A ?

DA L=ZFRIL-2avN—ZHE KT BIZIE. SRR IS LR EOEERE DR
ZDEHDO/REEELELTSN, INEEITA L=ZFrRI)ILIav/\—(BOPISA—H—%5&
OTO)EIKTREMN?

B)ALZFrRI-2ayN—2Ih KT 5-HDTAE—23avnBEZOoNEM?Ff= &£
DEIGEHZRKRT NEN?

6) A—H—IEBOPISEE O =A L=F 1)L 3 u/N\—FEDOTEOHIZED LSTIRE
I REMN?

12
Copyright by Hiroshi Nakamura and Yukari Sugimoto of Asia Shopper insight Studying Group



SE . T4AHvav -5 )L —T (EIEASIHESR) <(STRATEG.C

MANAGEMENT

| F-h RIB 37— | J—TA/\— () g

N YO NJ—BEE, SAA> . I\=T59Y, INARBDKS

1 A

A R SLITU, ILIY. FFPh
4
7 BRD3E. MIZKAN. 2L b, EEEY). =HLD. MAX
AN
2 B 1 BE jus-pm mm
3 c B gy DDAYYNSI-X BRBRILST. YA, -
Z Fr IS A hAS
A= '}i g TVEIIEOE (MIZKAN\‘}IIIJ.’:-}’]‘"JZI\ —Fv>
I HASITAS . 8. )

* ZOOMAZERFCH I U TOEBDICHBEZELTEE W, JL—I7I My ERTE
BFCIERLED,

xF=h#B+1EELZ+KA (§: A-ASITRES - PH)

T4 AHhYVSa>vhEEEAHUEBEVERU EFET,

Copyright by Hiroshi Nakamura and Yukari Sugimoto of Asia Shopper insight Studying Group 13



27 £ 2[EASI

=

MANAGEMENT

%%G%‘w:uj\y&a>%—7&5éﬁﬁ%§%ﬁﬁ%ﬁ&?&

TARBAYY AV - T—
1)BOPISD R £ 4 : BOPISIZ
RNEBEIX @A ?

D,

FINEXRICEFITON?HERT

2) A—N—IFED LGPV HR— N TESLM?

Rt 2 78

1)A.B.CHIL—T(TL—o7orviar) DTIL—T)T7IL

£15) AlIZERE,
2) 5 $92549 ~30%

A—T A4 F—3—

0%2eMa 98 C
A FF,.BEAR.C: K D EEH Y :
>
|
I\ A 3

Copyright by Hiroshi Nakamura and Yukari Sugimoto of Asia Shopper insight Studying Group 14



L

SE . T4ANyar-JIIL—T (FE2EASIHER) <<(§AKFN‘QTEEEL‘%

BEERCEIEE =R DIV=TASN— (%) SRR

BkOzx, hdX, YORNI—EFE, =VhH>, VIILK,

LA+ "N UDON, SHEWKESSE, NS
4
aee j ax UYNST-X, IRREEK, BR-IF(IR, T
9 o B Y3, <ILIY
s c B gy AV, BERILST, -GPSR, LS,
- REaEY), YwIA)\U1-FEE
)
4 D 7 BE UZLSINEOSEE
U
* ZOOMAZERFICH I U T DEBDICRFIEZBLTLREV, TL—I79 My a5 iE
BHCERLET,

x F—hB+TEL[+EKE (F : A-ASIHHES - H4)
T4 AHhYVSa>vhEEEAHUEBEVERU EFET,

Copyright by Hiroshi Nakamura and Yukari Sugimoto of Asia Shopper insight Studying Group 15



