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EHE DT EPBEM (HHER—LRF v T—) QAT

1) EHEBEDONBXPBIE92. 1%%7. 9% ENBD 7S, COER LK
=X ZEIELTULVELY.

2)EERBIZBTAHRBEDOKELIPBIL, (1)AEOND YT /\1)21(19.5% +
10.5%+0.8%+0.1%=30.9%) . (2) £HCOOPT S F (30.8%). (3)7 &iD7
P(ETUTLITL)(21.9%). () BRALESEDLE=ME(7.3%). (5)CGC
(5.4%) TH 5.

3)TA470NVATI—DPBIX. FEFNIFEDFE(LLL
4)SFHIELETEMLIZDIE. by TN 2ARZANT 5S4 R (110.4%) . BB RALES

FOHEEFE(107%) THA.SAIATAILOYes VA I—HEMLEA, RIE
[XINEN YT N2 5) =07 ADEMBEE N EICEHELTRERL.

5)—7.7PXCGCILiFE LT
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B HEND T EPBEE (HEER—LRF v T—5) < IRATL
20214
—_ R

e ;ﬁT BENE | BESE | U 1; J;ﬂ? ﬁ;;uﬁ; it

7P Gold 40 3,955 1,335,870 338 33,397 88.9% 0.8%
7P 2,530 226,410 37,441,157 1656 14,799 93.3%| 21.1%
{ b LIcRILVY 37 2,845 378,845 133 10,239| 217.7% 0.2%
CGC 1,122 56,302 9,670,758 170 8,630 96.1% 5.4%
COOP 4563 191,562 54,749,749 286 11,999 97.5%| 30.8%
ARANTGA 7 323 16,655 2,218,124 133 6,867| 106.8% 1.2%
HLIETOEENE 938 81,458| 12,957,577 159 13,814 107.1% 7.3%
Fw 7Y 2 2,540 197,650 34,653,285 175 13,643 98.8%| 19.5%
TVRZAFZ7Z74 R 1,068 130,241| 18,687,538 143 17,498 110.4%| 10.5%
VY —v74 210 9,808 1,420,635 145 6,765| 108.3% 0.8%
TVEL %2 b 18 298 108,433 364 6,024| 108.6% 0.1%
ATRAYF2— 121 8,963 1,251,149 140 10,340 109.8% 0.7%
&5t 13,687 941,363| 177,753,296 213 9,573 99.8%100.0%

) REHHIR 20211 A 18 ~12A318 (a4 H1X2020£1 A 1A ~12A31A)
) KA/ IRV =83204 (2020F HE KU 20215 BE A H S/ IR L T1HIRED)
3)WEIEE =2021F BB S8/2020FBEEHE
A)ERE=BESHA/TEPBLADOBESLE
) 2EKICIE, YA —RE—ILIVENEFNS (RICITBHFE SO TLVELY)
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EHE DT EPBEM (HHER—LRF v T—) QAT

2020F B LT,

DTVRRN TS/ XD EMNERH

ARE( ((FYEf@143) THAHZE. TVOIFEHEMIZ@175.
T AT LEMN02T7 AT LM 510687 AT LIZIEMLT=
(TVIE2775F7 AT L 25407 AT LIZF A LT=)
BEERI—FoT=N. PBOSI AL 7 I(35510%E ML 1=

2)HIESEDHEHZDEMERH

T AT LEMNESOT AT LM5938T7 AT LIZtEmL 1=

-EHEfR(@159) ALY (@133), FA47(@133), YAI—(@140) KYFLY
(FIZEMHEEFFRLTLSAETEEEHY)

-BEBEERITEDLEA, PBOSHL 7 IEH96%EMLT-

3)EBALT=7P. CGC, COOPIZ. WITNELEEEHMNF LT
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20214
PB&#r - 15 X . A DK | PB_SOWD
BEAH| TEE PB SOW BERE| BXE - -

7P Gold 1,306| 15.7% 0.4% 0.6%| 12.6%| 86.9% 93.8%
7P 6,345 76.3% 2.7% 4.9%| 96.1%| 97.2% 98.4%
{ B LICRIVIK 431 5.2% 0.3% 0.5% 4.9%| 139.9% 141.1%
CGC 2,212| 26.6% 1.3% 2.6%| 27.2%| 96.7% 99.6%
COOP 1,661 20.0% 7.2% 9.8%| 100.0%| 97.4% 100.9%
ARANTA7 837/ 10.1% 0.9% 1.8%| 20.3%| 101.1% 103.1%
HRBLIXEDHBRGE 1,787 21.5% 2.5% 4.4%| 41.5%| 99.0% 105.8%
by 782 5,222| 62.8% 2.2% 4.1%| 49.5%| 97.5% 100.4%
TVRAFFF4 R 4569 54.9% 1.5% 3.0%| 51.2%| 100.9% 109.5%
V) =741 1,716 20.6% 0.3% 0.6%| 10.1%| 105.0% 98.6%
TVEL 2 b 154 1.9% 0.2% 0.2% 0.9%| 100.7% 105.5%
ATZAYAa— 1,252| 15.0% 1.1% 2.1%| 28.3%| 172.7% 231.4%

) SEEHAR 20211818 ~12A318 Gaii &L [X2020%F1A18~12A318),
) EF /AR =83204 (2020FEHE LU 2021 FEEMNH S/ \RILT1EHIREF)
) ERE=FFE AH/S3204. X)) FHSOW=(PBiEELIE/PBIEEE DL ESE) /PBEEEN

) RERE=FHSOWDRERE , RKE=PB_SOWNDEKRXKIE
F) ABOERE=2021FEEEH/2020EEEEYN, T)PB_SOWDERE=2021FFYPB_SOW/20204FFHPB_SOW
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NFHEOOFD4ILRBIZELESBETEINDXILCDIEN
DEITVALIT N EELGRFEFvRIL.COEHIT D AREFTEITONEEDOERD
ZWN. 0T BTEREBEPEHOE RIS ILFN\VIBERDNITFENS.
QZRIEERAN DX EMFFLBIZ (X, FRE TIEDOISUOMSLNFIDEA, BEYE
E?fﬁ;t'cb%ﬂimah‘%ﬂf:.ﬂ%ﬁ@ﬁﬁ'@?éﬁﬁnFaﬁ%{rﬁc'cisu\ HEHD=——

2. SROX I

D7 AT LEHZEIF (2022 FEE(E8%HIF) L. —a—/—<ILICHIGLEAS, 1 RHY
N LtFEENSE5

HPT) A E 3 (2022) ,£7PBaAFTLE, B AZEEHE, 2022412A7H

SETEH SEER| 1 T A F LS |HEE
= rmusm) [T sy TR NG ki
= ez | EE0Em) Bz
2018FEE 14,130 4.050 3.49
2019FE 14,500 103% 4.150 102%!’ 3.49 100%
2020FEE 14,600 101% 4,000 96%r 3.65 104%
2021 FEE 13,800 95% 3,500 88%r 3.94 108%
2022FEE 13,400 97% 3,400 QT%r 3.94 100%

HAT) 7 &IHD 2022F2 B i REHEER
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