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OECLTVE S MFE EEHERH AT T
X4H5— 10 9 8 7 6 5 4 3 2 1 HEf FERBRE
18CLTVET | 273,604 90,637 43,763 | 23,127 13,075 7,800 4,818 2,979 1,695 627 | 462,124| 43,923 A
59.2% 19.6% 9.5% 5.0% 2.8% 1.7% 1.0% 0.6% 0.4% 0.1%|  100.0%
23t 59.2% 78.8% 88.3% 93.3% 96.1% 97.8% 98.9% 99.5% 99.9%|  100.0%
19CLTVET | 491,332 | 144,449 63,498 | 31,699 16,916 9,678 5,810 3,507 1,941 711| 769540 | 51 610A
63.8% 18.8% 8.3% 4.1% 2.2% 1.3% 0.8% 0.5% 0.3% 0.1%|  100.0%
gt 63.8% 82.6% 90.9% 95.0% 97.2% 98.4% 99.2% 99.7% 99.9%|  100.0%
20CLTVEr| 508,253 | 156,162 68,858 | 33,660 17,971 10,266 6,220 3,805 2,125 769 | 808,088| 49251 A
62.9% 19.3% 8.5% 4.2% 2.2% 1.3% 0.8% 0.5% 0.3% 0.1%|  100.0%
25t 62.9% 82.2% 90.7% 94.9% 97.1% 98.4% 99.2% 99.6% 99.9%|  100.0%
21CLTVEH| 497,309 | 154,123 68,645 | 33,903 18,066 10,228 6,110 3,696 2,045 723| 794848| 48 773 A
62.6% 19.4% 8.6% 4.3% 2.3% 1.3% 0.8% 0.5% 0.3% 0.1%|  100.0%
e 62.6% 82.0% 90.6% 94.9% 97.1% 98.4% 99.2% 99.7% 99.9%|  100.0%
22CLTVEH| 500,518 | 153,813 68,100 | 33,808 17,906 10,216 6,152 3,702 2,042 730 | 796988 | 48262 A\
62.8% 19.3% 8.5% 4.2% 2.2% 1.3% 0.8% 0.5% 0.3% 0.1%|  100.0%
EE 62.8% 82.1% 90.6% 94.9% 97.1% 98.4% 99.2% 99.7% 99.9%|  100.0%
23CLTVEH| 237,240 84,532 41,775 | 22,718 12,920 7,605 4,689 2,890 1,600 576 | 416,545| 38,561 A
57.0% 20.3% 10.0% 5.5% 3.1% 1.8% 1.1% 0.7% 0.4% 0.1%|  100.0%
25t 57.0% 77.2% 87.3% 92.7% 95.8% 97.7% 98.8% 99.5% 99.9%|  100.0%
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: it i T, B = R 20637 [ BT A T A T AR A 21 922
o 191 240 isRe! ISk o5 203 8 9964 12,303 13,981 14075 14111 10834
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3 18 45 19 19 20 18 c] 678 679 713 763 67 700
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(BEDTERE) EFfR10=2018-23F FEHKR TCLTVE 410, E#H89=2018-23FF:&EHK TCLTVE4r8~9

Q@EER 104MCLTVESMEESE e
AH 2018 2019 2020 2021 ;‘ 2022 . 2023 ® Eifn10X ) \(A)tL%J"ggli:r_ 7(B)%
EFE10(A) 2,063 79,859 | 136,900 | 145422 | 143,9717 147,038 76,802 FELEKT OEA/BIISERET
E#:89(B) 1,467 | 16,383 26,576 28,402 28,1113 29,693 16,609 :JEE$§
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