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Our findings suﬁgest that depression and anxiety are
significant Sy linked with smartphone addiction. One
national USA survey found that 46% of smartphone
owners believed they could not live without their
phones [48]. Overuse patterns of smartphones
involves a tendency to check notifications all the time,
and such behavior patterns can induce “reassurance
seeking” which broadly includes symptoms such as
depression and anxiety [49]. This “reassurance
seeking” pathway corresponds to those individuals
whose smartphone use is driven by the necessity to
maintain relationships and obtain reassurance from
others. Bilieux and colleagues explained this
reassurance-seeking behavior with the theoretical
model of "Eroblematic mobile phone use” [50]. In
addition, this checking behavior is related to the next
Fathwa , the “fear of missing out” (FOMO). One study
ound that FOMO mediated relations between both
depression and anxiety severity with SA [51].

%t}fs: www.ncbi.nlm.nih.gov/pmc/articles/PMC8622
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The man in the Hathaway shirt

Aﬁmcm MEN are heginning to re-
alize that it & ndicglous to buy good
suits and then spoil the effect by wearing
an ordinary, mass-produced shirt. Hence
the growing popularity of HATHAWAY
shirts, which are in 2 class by themselves.

HATHAWAY shirts wear infinitely long-
er—a maner of years. They make you
Jook younger and more distinguished, be-
cause of the subtle way HATHAWAY cut
collars. The whole shirt is tailored mare
generosuly, and is therefore more comfert-
able, The wils are Jonger, and stay in your

trousers. The buttons are mother-of-
pearl. Even the stitching has an ante-bel-
lum elegance about it,

Above all, HATHAWAY make their
shirts of remarkable fabrics, collected from
the four corners of the earth—Viyella,and
Acrtex, from England, woolen taffeta
from Scotland, Sea Island cotton fram the
West Indies, hand-woven madras from
India, brosdcloth from Manchester, linen
batiste from Paris, hand-blocked silks
from England, exclusive cottons from the
best weavers in America. You will get 2

great deal of quiet musfaction aut of
wearing shirts which are in such impec-
cable taste,

HATHAWAY shirts are made by a small
company of dedicated crafismen in the
little town of Waterville, Maine. They
have been at it, man and boy, for one bun-
dred and twenty years.

At better stores everywhere, or write
C. F. HATHAWAY, Waterville, Maine,
for the name of your nearest store. In
New Yark, telephone OX 7-5566. Prices
from $5.95 to $20.00,

Created by David

Ogilvy in 1951



“At 60 miles an hour the loudest noise in this
new Rolls-Royce comes from the electric clock”

What makes Rolls-Royce the best car in the world? “There is really no magic abowt it—
it is merely patient attention to detgil,” says an eminent Rolls-Royce engineer.

L “At 60

comes from the clectric clock.” reparts the

an hour the et poise

Technical Editor of 1 ssoror. Three muf
Bers tune out sound frequencies—acoustically

2. Every Rolls Royce engine is run for seven

hours at full throttle bef nstallation, and

cach car is testdriven for hundreds of mikes
over varying road surfaces.
3. The RollRoye

driven car. It s o

designed as an owmer.

teen inches shorter than

the largest doenestic
4. The car has power stecring, power brakes
and sutomatic gearshift. It is very essy to
deive and to park. No chauffeur required

5. The finished car spends a week in the final

testshop, being Fnetuncd Here it is sub

jected 10 98 e, the

parate ardeals. For

enginecrs use a stethoscope 10 listen for axle
whine.

6. The Rolls-Royce is guaranteed foc three

years. With a new network of dealers and

pans-depots fram Coast to Coast, service is

7. The Rolle-Royce radiator has never

changed, excepe that when Sir Henry Royce

died in 1933 the monogrs

n RR was changod
from red to black

8. The coachwark is given five coats of primer
saint, and hand rubbed between each coa,
I

before mine coats of finishing paint go on
9. By moving a switch on the stecring col
wmn, you can adjust the shock-absorbers to
suit roud conditions

10. A picnic tuble, vencered in French wal

nut, slides out from jer the dash. Two

mote swing out behind the front seats

1L. You can get such optional extras 35 an
Espresso coffee making machine, a dictating

mach

a bed, bot and cold water for wash

ing, an electric razor or a telephone

S e e SRR RNNRSN=—= |

12. Thete are thiee scparate systems of power
brakes, two hydrulic and one mechanical

Damage to one system will not affect the

others. The Rolls-Royee is a very safe car—and

nely at

abo & very lively car. It cruises s

hay-five. Top speed is In excess of 100m.p h

13. The Bentley is made by Rolls-Royce. Ex
cept for the radiators, they are identical mo
tor cars, manufactured by the same engincers
in the same works. People who feel diffident
dey
ad

cipal ports of entry

about driving a Rolls-Royce can buy 3 Be

ek The Rolls- Royee illustrated in thi

vertisement —f.o.b. pri
costs $13,995,

1F you would like the rewacding experience
of de

telephone o one of the dealers

2 Rolls-Royee or Bentley, write or

ed on

the oppasite page.

Rolls Royee Inc., 10 Rockefeller Plaza, New
York 20, N, Y, Clecle 5-1144

March 1559

|
|
The Rolls-Royce Silver Clowd - $13.595 ‘

Rolls-Royce

advertising by David

Ogilvy

43



20D 7T v FEERDOARE

e ERMMEDDIBENWT TV RE [ X—=] =XRT7 78 L TERIE
952 & TEREICEHK

Metaphors describe something by saying that it
is something else. )

Examples
Remus is a pig when he eats. /

She is an angel.
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Zoom

Skype

Microsoft Teams

Google Hangouts/Meet

Cisco Webex

TOft

J.D. POWER

(B%]

30%

25%

6%

5%

19%

(PAUA]
Zoom 48%
Microsoft Teams 12%
Google Hangouts/Meet | 9%
Skype 9%
Cisco Webex ‘ 9%
zoft | 13%
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Weird way to do subtitles for the Formula 1 race.
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The man in the Hathaway shirt

Aﬁmcm MEN are heginning to re-
alize that it & ndicglous to buy good
suits and then spoil the effect by wearing
an ordinary, mass-produced shirt. Hence
the growing popularity of HATHAWAY
shirts, which are in 2 class by themselves.

HATHAWAY shirts wear infinitely long-
er—a maner of years. They make you
Jook younger and more distinguished, be-
cause of the subtle way HATHAWAY cut
collars. The whole shirt is tailored mare
generosuly, and is therefore more comfert-
able, The wils are Jonger, and stay in your

trousers. The buttons are mother-of-
pearl. Even the stitching has an ante-bel-
lum elegance about it,

Above all, HATHAWAY make their
shirts of remarkable fabrics, collected from
the four corners of the earth—Viyella,and
Acrtex, from England, woolen taffeta
from Scotland, Sea Island cotton fram the
West Indies, hand-woven madras from
India, brosdcloth from Manchester, linen
batiste from Paris, hand-blocked silks
from England, exclusive cottons from the
best weavers in America. You will get 2

great deal of quiet musfaction aut of
wearing shirts which are in such impec-
cable taste,

HATHAWAY shirts are made by a small
company of dedicated crafismen in the
little town of Waterville, Maine. They
have been at it, man and boy, for one bun-
dred and twenty years.

At better stores everywhere, or write
C. F. HATHAWAY, Waterville, Maine,
for the name of your nearest store. In
New Yark, telephone OX 7-5566. Prices
from $5.95 to $20.00,

Created by David

Ogilvy in 1951
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)y RSEEOH-1 (AEHE 2023):

e > x 7Y (Belk 2010) .
e 77t XAX—XBE (Bardhi & Eckhardt, 2012) .

e FIB L7 ULVEZE  (Lawson, 2011; Lawson, Gleim, Perren, & Hwang,
2016) .

« RED % v b7 —7% (Kozinets, Patterson, and Ashman, 2016) .
« 77> K - /X7 w4 (Arvidsson and Caliandro, 2016) .
 TYRIIWHRIZE T BRI NT-B D (Belk, 2013)
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