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1) BXRIRFE R (Sequential Mitigation Effect)
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i #8) Dholakia, U. M., Gopinath, M., & Bagozzi, R. O.(2005), The role of desires in sequential impulsive
choices, Organzational Behavior and Human Decision Processes, 98(2), 179-194.
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Drolet A.,(2002) ,Inherent rule variability in consumer choice ; Changing rules for change’s sake,
Journal of Consumer Research, 29(3), 293-305.

Simonson, I., & Tversky, A. (1992), Choices in context; Tradeoff contrast and extremeness
aversion, Journal of Marketing Research, 29(3), 281-295.
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4 185 9.34% 1.30| 124.35 95 69| 10.34% 1.29| 122.51 95
5 129 6.51% 1.25| 119.86 96 41 6.15% 1.37| 130.34 95
6 95 4.80% 1.41| 135.89 96 34| 5.10% 1.41| 136.21 26
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