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<<( SIRATEGIC
MANAGEMENT

7 7 v KNEA D=8 DOHabit Loop

1. Cue

Bored, doing
work or studying

4. Reward
Pleasurable distraction,

relief from boredom/work
(Reinforces unwanted habit)

2, Craving
A break from the
boredom and
mental work

3. Response

Start scrolling
social media

/" healthline
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MANAGEMENT

JS5UFDEBRIE=T32FDMIE x {Z (BHEEMHERE x 12/308)}

OEMEMHNR  AT47 (BIZELine2E) DBEEREB (B TVIFIL) + 547 IL &UE— DRI
@A \Oh: TR DHRERIIE, IFHEMMEIE, B SRBMIE HRMEEDIFK

DRSAT7ILIEFEFIE(BRGEEISKY
RIADEND EF-ERIBZERO DR
Fo4)7)Emh . Hintt (B 0O
SIEWITSURERITARFTAET ) &
=5, BHEEDT T DHELRER
BEZIEA S

oAl
(%1% - 12AE)

TOMT
(FSA7IVEEE)

2)" ) E—EERILFE O BB
IS RififE . BB RITRUER (155

RO R )MARETHETDERITHE

6, BOERIMIE. 12 YiEEND

Hfi )

= |
(TS VRDEE)

W—F2
(VE—HEE)

3)EEMEE I, BTEDRIH
PIKRIZE->TEHEMIZEIE
ECSNIOIBEITHTHS 4

Copyright by Hiroshi Nakamura, Asia Shopper and Brand Insight Study in 2025



Habit Loop® Ex & All ICRER D EHREN (VOC) IXE£7%1 5
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1 Reord: Hi, hi i

O How do you want your items? ~ | © New York, 10002 [7] Secaucus Supercenter Grocery & essentials  Tech  Fashion Home TopToysList BabyDays!  Flash picks  Walmart+

Refreshing Till the Last Drop e —

'JpepSl Sponsored by Pepsi $11.98 s/ / @ | $n9s

Pepsi Cola Soda Pop, 12 oz Cans, e h \ Diet Pepsi Cola Soda Pop, 12 fl oz,
24 Pack 2 24 Pack Cans

[A) In-store ® Price v Brand v Departments v @ Speed v Sort by | Best Match v

Shop my store v Results for "cola” (1000+)

Ver resultados para "tail"

Price v
! Price when purchased online ®

Best seller

Brand v
Departments v

Speed v

Availability v

Flavor v

—— . ponsored Sponsored
ontainer $11.98 42 ¢/fl oz $2.28 34 ¢/floz $0.76 11 ¢/iloz $3.00 21¢/floz
Pepsi Cola Soda Pop, 12 oz Cans, 24 Pepsi Cola Soda Pop, 2 Liter Bottle Sam'’s Cola Soda, 2 Liter Bottle Sam's Cola Soda Pop, 12 fl oz, 12 Pack
Special Diet Needs v Pack Akt 601 Kkdedr s 126 Cans

¥Walmart.com https://www.walmart.com/search?q=cola

HFT) & A #7(2023) U F—ILATA T2 & BI—r T4 OFEIL, BATOE—SaF b I—T1v
¥R | ERXRPRE, 202359220
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