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. COEREEET ZEmPIOE—Ja M RSN TLSEREEELILELS
DIBREENIZS ISR CUIBBENAESTSECE (Dhar et al.& Khan 2007) . D
0. BERINEE L BEZDESORIC(LOIEML/\— RILBMEIE T AN, BHID
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i Fr) Dhar, R., Huber, J., and Khan, U.(2007), “The Shopping Momentum Effect,” Journal
of Marketing Research, 44(3), 370-378.
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H A7) Dhar, R., Huber, J., and Khan, U.(2007), “The Shopping Momentum Effect,” Journal
of Marketing Research, 44(3), 370-378. 4
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